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2014

£1m

2015

£500k

2016

£620k
2017

£620k

2018

£620k

2019

£500k

2020 2021

2022

£1.3m

Blackpool’s Back Blackpool Has It All

MHCLG

Q4 Campaign

AN AMBITION ORIGINATING FROM 2014



MER LIN ENTE R TAINMENTS  | 

A NEW PARTNERSHIP 
DELIVERING THE 
LARGEST MARKETING 
INVESTMENT 
BLACKPOOL HAS EVER 
SEEN

2
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BLACKPOOL

THE FAMILY FUN

MW BUSINE S S  RE VIE W 2022 3

CAPITAL OF THE UK
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FINDING THE PARTNERS TO MAKE IT HAPPEN

The media agency behind 

the success of ‘Lets Do 

London’

4

An IPA and E ffie award 

winning creative team

And creators famed by the 

BBC, Disney & Jim Henson
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Talk to enough 

people enough 

times to 

stimulate desire

75.8% Reach

@ 10.4 Freq

5
Source: Wavemaker Maximise Planning Tool

Use the best 

media channels 

to make an 

impact

1

With the most 

motivating 

content

2

…at the right 

time to have the 

greatest effect

4

WITH A PLAN CAPABLE OF DRIVING CHANGE

3



MER LIN ENTE R TAINMENTS  | 

CREATING NIGEL
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CREATING NIGEL
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CREATING NIGEL
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CREATING NIGEL
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CREATING NIGEL
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CREATING NIGEL
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NORTHE R N MEMORABLEFULL OF CHAR ACTE R
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CREATING NIGEL
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